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Social Marketing Resources 

An Extensive Look!
Core Resources
Social Marketing List Serve
The list serve is a forum for talking about social marketing research, practice, and teaching.  It was founded by Alan Andreasen at Georgetown University, one of the leaders in the area of social marketing.  People participate from across the United States and many other countries, and represent a variety of disciplines. 
To subscribe

1. Send an e-mail message to:  LISTPROC@LISTPROC.GEORGETOWN.EDU 

2. In the message, type:  

subscribe SOC-MKTG (your name)

and type your actual name in place of “your name.”
To UNsubscribe

1. Send an e-mail message to:  LISTPROC@LISTPROC.GEORGETOWN.EDU
2. In the body of the message write:   signoff SOC-MKTG or unsubscribe SOC-MKTG
Websites
	NC Division of Public Health Social Marketing Web Site
	www.ncpublichealth.com/employees/socialmarketing.htm


	Social Marketing National Excellence Collaborative


	www.socialmarketingcollaborative.org

	The Social Marketing Place
	http://social-marketing.com/


	CDC National Center for Health Marketing

	www.cdc.gov/healthmarketing/

	National Social Marketing Centre (Great Britain)


	http://thensmc.com/


	Social Marketers Global Network
	www.socialmarketers.net


	International Social Marketing Association
	http://i-socialmarketing.org/



Blogs
	On Social Marketing and Social Change—Craig Lefebvre
“News and Views on Social Marketing and Social Change”


	http://socialmarketing.blogs.com/

	Signal+Pulse—Andre Blackman

“Technology in the public health landscape, including health communication, health education and social marketing”


	http://pulseandsignal.com/

	Social Butterfly—Alexandra Rampy

“Social marketing believer, blogger, practitioner, researcher and enthusiast”


	www.fly4change.com/


	Social Marketing Panorama—Mike Newton-Ward

“Offering a 360 degree view of social marketing”


	www.socialmarketingpanorama.com



On-line Course
Interactive course from the CDC’s Division of Nutrition, Physical Activity and Obesity.  CEUs are available.
www.cdc.gov/nccdphp/dnpa/socialmarketing/training/index.htm
CDCynergy-Social Marketing Edition Version 2
CD ROM-based software to help you plan, implement and evaluate social marketing initiatives.  Contains over 700 resources, such as consultant videos, best practice case studies, templates and journal articles.  
Use on-line at:  www.orau.gov/cdcynergy/soc2web/default.htm 
Purchase on-line at:  www.tangibledata.com/cdcynergy-soc
Journals

Social Marketing Quarterly
Taylor and Francis

www.socialmarketingquarterly.com/

Conference Opportunities
1) 21st Social Marketing in Public Health Annual Conference

June 17-18, 2011, University of South Florida, Clearwater Beach, FL

Contact:

University of South Florida College of Public Health’ Continuing Professional Education
813-974-9684

www.cme.hsc.usf.edu/smph/
Other Web Resources
In the US
	Academy for Educational Development (AED)

	www.aed.org


	Fostering Sustainable Behavior
	www.cbsm.com


	Cases in Public Health Communication
and Marketing
	www.gwumc.edu/sphhs/departments/pch/phcm/casesjournal/index.cfm


	Social Marketing Institute
	www.social-marketing.org


	Thinking Like a Marketer
	http://hsc.usf.edu/medicine/ntcsm/TLM/present/index/index.htm



Around the World
	Social Marketing Downunder

(New Zealand, Australia and South Asia)

	www.socialmarketing.co.nz


	Tools of Change

(Canada)


	www.toolsofchange.com


	Institute for Social Marketing

(Scotland)
	www.ism.stir.ac.uk/



CDC Websites
	Division of Nutrition, Physical Activity 
and Obesity
	www.cdc.gov/nccdphp/dnpa/socialmarketing/index.htm


	CDC’s Gateway to Health Communication and Social Marketing Practice

	www.cdc.gov/healthcommunication/index.html
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