Marylanders Show Their Love for Chesapeake Pay Plates

Hooray for the Bay Campaign Boosted Sales by 52 Percent
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(Annapolis, MD) November 17, 2010 – The Chesapeake Bay Trust is pleased to announce the results of its “Hooray for the Bay” campaign, designed to boost visibility of Treasure the Chesapeake license plates and find out more about why Marylanders “love the Bay.”  During the course of three months, Marylanders were asked to locate one of over 100 Bay Plate factoid signs placed throughout the state at various parks, schools and community centers.  The contest, which ran for the months of June, July and August, was part of an advertising campaign that increased sales of Bay Plates by 52 percent over the same months during the previous year. 

As part of the contest, the Chesapeake Bay Trust gave a $2,500 cash prize to Annie Duda of
Germantown for her entry into the contest. To participate, individuals needed to provide a short explanation of “Why I Love the Bay.” The winner was chosen based on originality, creativity, and appropriateness to contest theme. The Chesapeake Bay Trust also gave away 100 free Bay Plates to the first 100 entrants as a thank you for entering.

In her entry, Ms. Duda said "My husband and I met on the Chesapeake Bay. He also proposed marriage to me on the Bay near Cove Point Light House. We currently spend weekends at Solomons Island with our two children, ages 4 and 8. They too are lovin´ the fishing and crabbing on the Bay. What a great place to spend time with the family."

The campaign was designed to help correct several misconceptions about the Treasure the Chesapeake license plate, as well as get Marylanders thinking more about why the Bay is so important to them. Research has shown that although 76 percent of Marylanders easily recognize the license plate, which features a heron and a Maryland blue crab, most did not know how easy and affordable it is to purchase one and few were aware of where the funds generated by the plate were directed.

Specifically, most Marylanders polled did not know that revenue from the $20 plate fee goes to the Chesapeake Bay Trust, an independent foundation that makes grants to communities, schools, and organizations across Maryland for Bay restoration and education projects.  With over 90 percent of its expenditures directed to programs, the Trust has been given the coveted “4-Star” rating by Charity Navigator for eight consecutive years, placing it in the top 1 percent of non-profits nationwide for sound fiscal management.   Many Marylanders also incorrectly believed that the plates can only be purchased when renewing their vehicle registration.  The campaign and accompanying website, www.bayplate.org, sought to correct those misconceptions and promote the fact that a Bay plate can be ordered anytime online, by mail, or at a local MVA office.

“Thanks to the increased number of Chesapeake Bay plates sold, the Chesapeake Bay Trust will be able to increase our grantmaking to restore the Chesapeake and expand educational outreach and stewardship programs,” says Chesapeake Bay Trust Executive Director Allen Hance. “We believe this campaign helped educate Marylanders about how the simple act of purchasing a Bay Plate gets kids outdoors, plants trees, and engages volunteers in community projects across the state.”  

Last year, revenues from Bay Plate sales helped:

· Restore 65 acres of wetland, oyster reef, and streamside buffers

· Award 401 grants to schools and organizations from every county in Maryland

· Remove 429 tons of trash by engaging more than 30,000 volunteers across Maryland

· Install 6,752 linear feet of living shorelines

· Educate nearly 90,000 students on environmental issues concerning the Bay

· Plant more than 220,000 native plants and trees

Revenues generated from this campaign will support similar programs and outreach initiatives.

About the Chesapeake Bay Trust:  

The Chesapeake Bay Trust is a state-chartered, nonprofit grant-making organization, sparking on-the-ground change in communities throughout Maryland and the broader Bay watershed.  Since its inception in 1985, the Trust has awarded more than $30 million in grants and engaged hundreds of thousands of citizen stewards in projects that have a measurable impact on the Chesapeake Bay and its tributaries. The Trust is supported by the sale of the Maryland Treasure the Chesapeake license plate, donations to the Chesapeake Bay and Endangered Species Fund on the Maryland State income tax form, donations from individuals and corporations, and partnerships with private foundations and federal and state agencies.  Fully 90 percent of the Trust’s expenditures are directed to its Chesapeake Bay restoration and education programs.

